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Search Engine Optimization (SEO) is a huge field and is important for your public knowledge base. It’s a way of
enhancing the findability of your content for your readers and giving others the opportunity to discover your
knowledge base.

Get started

It’'s important to optimize your knowledge base for SEO if you want it to be indexed by search engines.

This will help with discoverability of your site in case readers are googling for help. It can even have the impact of
attracting new customers to your product.

Proper SEO can also help with overall usability of your site because content pages will be structured more clearly.

If your knowledge base is private, find out how to exclude your knowledge base from search engines.

Best practices

Refer to these best practices for your knowledge base SEO:
e Add a meta description for every page

Add a title tag for every page

Keyword optimize your pages

Interlink as many articles as you can in your knowledge base

Optimize your URLs with your target keyword

Use SEO-friendly permalinks

Don't allow articles to have trailing slashes

Optimize page load times

Use bullet point and numbered lists

Include images with alt-text

Meta descriptions

The meta description is an HTML element that search engines use to display a short description for your page/site
and can contain keywords to optimize for search. This is your chance to attract organic traffic to your content with
compelling copy.

Find out how to customize your meta descriptions.
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Title tags

The title tag is an HTML element that search engines use to display the topic and name of your page/site and can
contain keywords to optimize for search. The aim is to summarize your content or site to tell visitors what it’s
about. It’s indexed by search engines.

Find out how to customize your title tags.

Keyword optimization

Keyword optimization is a huge topic but it’s the practice of targeting certain high or medium volume keywords
that readers are actually searching for online. SEO marketers find keywords using software such as the keyword
planner in Google Adwords.

Optimizing a page consists of ensuring it contains your target keyword (or keyword phrase) a few times, but no
more than would be natural.

The keyword should be in the page title, page URL, first paragraph, in the alt-text of any images and scattered
throughout the text.

Interlinking articles

It’s SEO best practice to interlink your articles internally so search engines can crawl your site more effectively. It’s
a part of your internal or on-site SEO strategy, like meta descriptions and title tags.

It also enhances discoverability of your content, readers spend more time on your site, and this improves your
SEO.

Optimizing URLs

URLs are an important part of your SEO strategy. They should be reasonably short and contain your targeted
keywords. If you're not targeting any specific keywords (although you should be) make sure the URL contains
keywords that define the topic of your content.

Don't allow articles to have trailing slashes

In the land of search engine indexing, a trailing slash (such as https://support.knowledgeowl.com/help/seo-
guide#best-practices/] is treated as a directory. The same URL without a trailing slash is treated as a file or page.
Those two URLs are indexed and tracked separately, though, so if you have readers who have somehow
bookmarked or typed in an article URL with a "/" at the end, it won't factor into SEO in the same way. Forcing
these trailing slash URLs to redirect to the normal article permalink maximizes your SEO.

We have a setting to control this in Settings > Basic. Scroll to the SEO Settings section, check the box next to “301
redirect URLs ending with a trailing slash to non trailing slash”, and Save.
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SEO Settings Generate a publicly available sitemap
(] Ensure that page titles do not exceed 55 characters

/P 301 redirect URLs ending with a trailing slash to non trailing slash

The 301 redirect URLs ending with a trailing slash to a non-trailing slash is an SEO best practice

Lists

Using ordered and unordered lists is a great way to structure your knowledge base content. Also known as a
semantic structure, bullet points and numbered lists make your content more readable.

Within your articles, try to break down the information in such a way that you can present it in lists. Add in lists
using the WYSIWYG editor for your articles.

Optimizing images

If you include an image in your knowledge base content, a good rule of thumb is to also include an alt text. The alt
text is an HTML tag that displays if your image doesn’t load, or appears if you hover the cursor above the image. It
also gets indexed by search engines.

To add an alt text to your image, edit the page in your your knowledge base and click on the image.
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Alternate Text

Select the ‘i’ option to type in your text. This should be a short description of your image that contains your target
keyword or keyword phrase.

Page load times

Google uses page load times as a key ranking signal. If your site loads too slowly this will negatively impact the
overall SEO ranking of your site. KnowledgeOwl is already optimized for loading speed but you can avoid doing
things that slow your site.

For example, it’s important to compress your images before you upload them to keep page load times low. Resize
them in an editor so that they’re no more than around 1000 x 1000 pixels maximum.

Remember, if you're pasting in code from another editor such as Microsoft Word, doing so will add in lots of
unnecessary code in the background. Copy and paste into a plain text source like Notepad, or select ‘paste
without formatting’ when you right click.
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KnowledgeOwl SEO features

KnowledgeOwl has several features to help you optimize your knowledge base for SEO.

These are:
o Title tags
e Meta descriptions
e Sitemaps

Title tags

The title tag is an HTML element that search engines use to display the topic and name of your page/site and can
contain keywords to optimize for search. Find out how to customize your title tags.

Meta Descriptions

The meta description is an HTML element that search engines use to display a short description for your page/site
and can contain keywords to optimize for search. Find out how to customize your meta descriptions.

Sitemaps

You use a sitemap to tell Google to index your website and how to structure the information it contains. Find out
how to generate your sitemap.

Promote your knowledge base

The saddest knowledge base is one with no traffic. While heavy traffic to certain types of content may indicate a
problem or an opportunity to make things easier, there will always be customers who need self-service.

Promote your knowledge base to your customer base and beyond by:
Sending out weekly content highlights in your subscriber newsletter
Promoting your content on social media

Linking to your knowledge base from your main website

Linking to your knowledge base in customer support emails

It’s also good for SEO. Successfully promoting your knowledge base on social media and in your newsletter sends
positive signals to search engines about how to rank your content.

Make your knowledge base public

Your knowledge base is already optimized for search engine indexing. This means search engines can already
find your site and display it to readers in search.

If for any reason your knowledge base is not public already, you can change that in the site settings. For more
information on how to do this see here.

When you are ready to launch your knowledge base, you should generate a sitemap. The sitemap is what you

Copyright © 2015 - 2024 Silly Moose, LLC. All rights reserved.
Powered by KnowledgeOwl knowledge base software.


http://support.knowledgeowl.com/help/custom-title-tags-and-meta-descriptions
http://support.knowledgeowl.com/help/custom-title-tags-and-meta-descriptions
http://support.knowledgeowl.com/help/generate-your-sitemap
http://support.knowledgeowl.com/help/create-a-public-knowledge-base
http://support.knowledgeowl.com/help/generate-your-sitemap

submit to Google to tell its search engines to index your site.

Generate your sitemap

Sitemaps help search engines crawl and index your website.
A sitemap is an XML file representing the structure of your website.

When you generate your sitemap, each page on your site is given a unique title. This title includes your knowledge
base name and the name of the article, category, or page.

Article titles are automatically shortened to meet best practice guidelines for title length (55 characters). Articles
that contain similar content are given a canonical link tag (an HTML link tag with attribute rel=canonical) to avoid
duplicate content issues that would harm your SEO rankings.

When to generate a sitemap
é’b Generate a sitemap:
o If any or all of your knowledge base is publicly accessible and you want to ensure search
engines index it fully
e If you have an existing knowledge base with over 500 pages
Refer to the Google Search developer page to Learn about sitemaps for more guidance on when
and how to use sitemaps.

To generate your public sitemap:

1. Go to KB settings > Domain.
2. Under SEO settings, check the box to Generate a publicly available sitemap.

3. Be sure to Save your changes.
Your sitemap is now available. If needed, add it to Google Search Console to update your site.

Access your sitemap

Your sitemap is accessible at /sitemap.xml on your knowledge base. For example, the sitemap for this knowledge
base is accessible here: https://support.knowledgeowl.com/help/sitemap.xml

Optimize your homepage

Your homepage is the most important page to optimize for SEO. This is what people will see first coming up in the
search results page. Here's a sample for our Support KB:

Notice how Google displays our top-level categories directly under the page title, and then includes page titles
and meta descriptions of the most frequently access pages below that. These results help a searcher get an idea
of content contained deeper within our knowledge base.
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This is one of the reasons that you need to submit your sitemap to Google. It helps Google understand your site
and better index your content.

Update title tag and meta description

You want to set up a great title tag and meta description for your homepage.

This is where great copywriting skills come into play. Keep it brief and only include the most necessary
information. Don't repeat yourself.
To update your homepage title tag and meta description:

1. Go to Customize > Homepage.
2. Scroll to the SEO settings section.
3. Enter a Meta title. This sets the title tag for the homepage. Title tags are usually displayed in search engine

results. For example, we set ours to "KnowledgeOwl Support Knowledge Base."

a. Some search engines, like Google, may change your meta title. This most commonly happens if the title
is too long or too full of keywords. We recommend keeping your Meta title shorter than 60 characters
for best results.

4. Enter a Meta description. The meta description is the preview or description of your knowledge base you
want to pass to search results. Search engines can--and often do--choose not to display your meta
description. But it's important to use it because it helps Google understand what you think your page is
about. Ours is currently set to "Self-service support and documentation for the KnowledgeOwl application.”
You'll notice Google didn't choose to display that in the screenshot above. ©

a. We recommend keeping your Meta description shorter than 160 characters.
5. Once you've finished making changes, be sure to Save them.

Once you’ve updated either of these fields, it will take some time for Google to reflect these changes. It could
take up to a week but is often as quick as 30 minutes. If you want to expedite the process, ask Google to recrawl
your site or individual URLs.

Custom title tags and meta descriptions

The Title Tag and Meta Description are two fields hugely useful for SEO.

Create and edit custom title tags and meta descriptions on individual categories and articles in the editor, at the
bottom of the editor page:

To learn more about these fields, including tips and best practices for using them, refer to Title tags and Meta
descriptions.

Copyright © 2015 - 2024 Silly Moose, LLC. All rights reserved.
Powered by KnowledgeOwl knowledge base software.


http://support.knowledgeowl.com/help/generate-your-sitemap
https://developers.google.com/search/docs/crawling-indexing/ask-google-to-recrawl
http://support.knowledgeowl.com/help/title-tags
http://support.knowledgeowl.com/help/meta-descriptions

Public Sitemaps and SEO

Your knowledge base is already optimized for search engine indexing and optimization:
e Each page is given a unique title that include the name of the article or page and your knowledge base
name.
e Article titles are truncated in your page title to meet best practice guidelines for length (55 characters).
e Shared content articles use a canonical link tag to avoid duplicate content issues.

You can also generate a publicly available sitemap in Customize > Website. Refer to Generate your sitemap for full
instructions.

If your knowledge base Security and access > Security settings > Authentication settings > Content authentication
is set to any option other than Public, its content can't be indexed by search engines.

If Content authentication is set to public and you don't want search engines indexing your site:

1. Go to Customize > Style ([HTML & CSS).
2. In the Customize HTML, CSS, and JS section, select Custom <Head>.

3. Copy the code below and paste it anywhere into the Custom Head:

<meta name="robots" content="noindex">

4. Be sure to Save your changes.

Duplicate content

Duplicate content is bad for SEO. This is any page that contains the same content as another page because it will
reduce traffic to both pages if the search engine doesn’t know which one to index.

Avoid duplicate content on private domains

If you use a private domain like docs.mycompany.com , you also still have your KO subdomain, like
mycompany.knowledgeowl.com . If Google crawls both sites, it will be flagged as duplicate content.

To redirect all your KO subdomain traffic to your private domain and avoid duplicate content problems:

1. Go to KB settings > Domain.

2. Under Private domain settings, check the box to Use the private domain for application links or actions that
open your knowledge base, e.g. View KB.

3. In the same section, check the box to 301 redirect all KnowledgeOwl sub-domain traffic to your private
domain.
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4. Be sure to Save your changes.

This will ensure that your KO links always use your private domain, and you can avoid any duplicate content
problems with Google.

Refer to How to use your own domain for more information on settings in this section.

Hide from search engines

Private sites cannot be indexed by search engines. But if your knowledge base is public, you may want to prevent
Google and other search engines from indexing either:

e Your entire site

e Individual pages

Below, we walk through instructions for each approach.

Block entire site from search indexing

To ensure that your entire public knowledge base isn't indexed for search:

1. Go to Settings > Style.
2. Below the preview pane, be sure Custom <Head> is selected.

3. Copy the code below and paste it into that pane:

<meta name="robots" content="noindex">

4. Be sure to Save your changes.

Block individual pages from search indexing

If, on the other hand, you only want to block individual pages (like articles or categories) from search engines'
indexing:

1. Go to Library > Snippets.
2. Click the + Create New Snippet button to begin creating a new snippet.
3. Use any Snippet Name you'd like. Here, we use "Block Search Engines."”

4. Optional: Add a Snippet Description. Here, we use "Add this snippet to the top of articles or into the
category description to block search engines from indexing it."

5. In the Snippet Content dropdown, select Code Editor. (It usually defaults to WYSIWYG Editor.)

6. Copy the code below and paste it into the Code Editor.
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<meta name="robots" content="noindex">

7. Your snippet should look something like this:

Snippet Name

Block Search Engines

Merge Code Name Merge Code Value
blockSearchEngines {{snippet.blockSearchEngines}}

Limited to alphanumeric characters, dashes, and underscores

Snippet Description

Add this snippet to the top of articles or into the category description to block search engines from indexing it.

Snippet Content -

<meta name="robots" content="noindex">

Sample snippet format

8. Once you're done, be sure to click the Create button to finish creating your snippet.

With your snippet created, you can add it into the start of articles or custom content categories above all other
text using the Insert Snippet control in the editor. See Using snippets for more information.

To add the snippet to any other category type:

1. Open the snippet from Library > Snippets.
2. Copy the Merge Code Value.
3. Paste that into the Description of the category you want hidden from search.

4. Save the category.

5. > If the category contains articles, you'll want to add the snippet into each article in the
category, too.

Measure SEO performance
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Google Analytics is the top free tool to measure the performance of your knowledge base.

Make sure you set up an account and then create a property for your knowledge base. Select the option for
tracking a ‘dynamic website’ when you create your property.

Once you've opened your account and set up your property, generate the code you need in your Google
Analytics account.

If you don't know how to do this, open your Google Analytics account.
e Click on your chosen property (website) in the home screen.
e Click on the 'Admin' button symbolized by the cog on the bottom left of the screen.
o Navigate to Tracking info > Tracking code.
e Highlight the tracking code snippet in the next screen that opens.

It should look like this:

Copy and paste this code snippet into the <head> tag of your knowledge base. To reach the <head> tag, navigate
to Settings > Style.

Knowledge Base ~ Library v Settings v Reporting View KB Help Account v

Basic
Security
Style
© Colors Article Ratings Contact Us
PDF

Click to pick your colors Comments
Background Background
Accents Header Text

- Test

Header Column Widget »me to Catherine's KB!
Highlights &
Column Text Header Tags

Popular Articles New Articles Updated Articles

Or pick your colors from... None None None.

URL Image Palettes

Scroll down to the Custom <head> tab and paste in your tracking code. It should look something like this:
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Custom CSS  CustomHTML  Custom <head>

Custom <head>

<meta name="google-site-verification"
content="LXUqVzJanZTNMUV_JjOlWc7RXOB3f9fB_sODKtAleE5w" />
<!-- Global site tag (gtag.js) - Google Analytics -->
<script async src="https://www.googletagmanager.com/gtag/js?id=UA-27974360-3"></script>
<script>

window.dataLayer = window.datalayer || [1;

function gtag(){dataLayer.push(arguments);}

gtag('js', new Date());

gtag('config', 'UA-27974360-3");
</script>

Hit save and you'll be good to go.

Metrics

Start measuring these metrics using Google Analytics:
e Organic search traffic
e Page views
e Bounce rate

Organic search traffic

This is probably the most important way to measure the performance of your knowledge base. Organic traffic is
the number of people who are naturally discovering your website in the search engine results pages.

You can look at your numbers over time to see if your performance has improved. You can see the landing pages
that most of your traffic is coming to. Increasing your knowledge base traffic can be a mixed bag.

On the one hand, it can mean more people are finding your content and it’s helping them solve their problems.
On the other hand, more knowledge base searches can indicate more problems.

The key is to see it all in context.

Navigate to Acquisition > Source/Medium.
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Overview
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>

>

>

-

This enables you to see the proportion of your traffic that comes from different types of sources. In our case, we’re

yahoo / organic

Referrals 7. bing/ organic

AdWords g confluence.performgroup.com /
referral
Search console
9. mail.google.com / referral
Social

S

jira-aircuity.cloudapp.net / referral

Default v
Acquisition

% New

Sessions | gl ions

328 43.29%
% of Total: | Avg for View
328) 4

(0.00%)

172 (s2.48%) 56.98%
127 (38.72%) 26.77%
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5 (1.52%) 0.00%
5 (152%) 0.00%
3 (091%) 0.00%
2 (061%)  100.00%
2 (061%) 50.00%
2 (061%) 50.00%
1 (030%) 0.00%

New Users

142

% of Total

98 (69.01%)

34 (2394%)

0 (0.00%
0 (0.00%
0 (0.00%)

2 (141%)

Behaviour

Bounce Rate

42.07%

Avg for Vie:

62.79%

20.47%

0.00%

0.00%

20.00%

0.00%

50.00%

0.00%

50.00%

100.00%

interested in organic traffic from Google, which is the number one result.

Page views

Navigate to Behaviour > All pages.

Y
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100.00% Page Views
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Explorer  Navigation Summary
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Site Content @ Page Views

1,000
Content Drilldown

500
Landing Pages
Exit Pages
Site Speed 210t 22 0ct 2300 24 0ct 25 0ct 26 Ot
Site Search

Primary Dimension: Page Page Title  Other
Events —
Secondary dimension ~ | Sort Type:  Default ~ Q advanced B @ T

Scroll down the same screen to get to a breakdown of all your page traffic to see your most popular pages:

o Page Views
3,059
% of Total
100.00%
(3,059)
/help/fetch-article/hash/customise-your-kn
1. owledge-base-styles-or-layout-using-htmlcs® = 284 (9.28%)
s?widget=true
/help/fetch-article/hash/automatically-prov .
2 ide-definitions-in-articles?widget=true & 226 (7.39%)
3. ill]:\p/fe(ch—arlicle/hash/snippe!s?widget=l‘_@ 212 (6.93%)
4. /he\p/fgtch»eirlicle/hash/populate-the»g\05 189 (618%)
sary?widget=true
/help/fetch-article/hash/individual-article-p
5 dfs?widget=true & | 186 (6.08%)
6. /he\p/fexch—article?hash=|nc|ude'pdf—ﬁles& @ | 154 (5.03%)
widget=true
7. /he\p/fetch:article’hash=h0mepage—cvervi @ 124 (05w
ew&widget=true
8. /help/search/ @ | 121 (3.96%)

Unique Page  Avg. Time on Entrances
Views Page
817 00:01:01 328
% of Total Avg for View: % of Total
100.00% 00:01:01 100.00%
(817) (0.00%) (328)
4 (0.49%) 00:00:41 3 (0.91%)
12 (1.47%) 00:01:20 11 (3.35%)
9 (1.10%) 00:01:09 7 (2.13%)
2 (0.24%) 00:00:29 1 (0.30%)
4 (0.49%) 00:00:58 3 (0.91%)
9 (1.10%) 00:00:48 7 (213
2 (0.24%) 00:00:24 1 (0.30%)
42 (5.14%) 00:00:51 2 (0.61%)

Bounce Rate

42.07%
Avg for View:
42.07%
(0.00%)

0.00%

0.00%
0.00%
0.00%
0.00%
0.00%

0.00%

50.00%

% Exit

10.72%

Avg for View:

4.87%
3.30%
1.06%
2.15%
5.84%

0.81%

4.96%
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Change the time frame in the top right hand corner to view your traffic over different lengths of time.

Bounce rate

Your bounce rate is calculated by the number of readers that leave your site after viewing only a single page for 0
seconds. This indicates to the search engine that your content was not relevant, and has a negative impact on your

ranking.

Your aim is to lower your bounce rate as much as possible. If you identify any pages with a high bounce rate, you
need to analyse why that is and take steps to fix it.

To see your bounce rate, head over to Google Analytics. Navigate to Behavior > All pages.
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dfs?widget=true
. /help/fetcharticle?hash=include-pdf-files& @ | 454 (503%) | 9 (1.10%) 00:00:48 7 (213%) 0.00% 584%  US$0.00 (0.00%)
widget=true
. /help/fetcharticle?hash=homepage-overvi g | 4124 (405%) | 2 (0.24%) 000024 1 (030%) 0.00% 081%  US$0.00 (0.00%)
ew&widget=true
. /help/search/ @ | 121 (3.96%) | 42 (5.14%) 00:00:51 2 (0.61%) 50.00% 4.96% USS$0.00 (0.00%)

Your bounce rate is the third column from the right.

Google Search Console

Google Search Console is a popular tool used in SEO to track a website's search performance. Since your
knowledge base is a website, you can use it to track your knowledge base's search performance too!
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Search Console can tell you which pages of your kb are indexed by Google for search. While the primary use case
is to make sure that your pages are being successfully indexed, you can also use it to make sure your site is not
being indexed. If you have a kb or pages you want removed from Google, you can also request removal.

The search console can also tell you what keywords your knowledge base is ranking for and in what position. This
means set keywords that are bringing your site’s pages up in the search engine results page, and resulting in
people clicking on those links.

To set up your knowledge base on the console, head over to the console and make an account if you haven’t
already.

In the homepage, click on ‘Add Property’.

Google # 0 49
Search Console Help  ~ O -
Home

Sort: | By property health  Alphabetically = Eanoc
All Messages (1)
Web Tools B e l http://awaywithwords.co/ website Manage property
No new messages or recent critical issues.
Eﬁ‘ﬁm @

In the next screen, make sure you're adding a website and type in the preferred URL for your knowledge base:

Add a property
Select the type of property you would like to manage. Learn more.

Website

You will then need to verify you are the owner of the knowledge base by adding some HTML to your website
header tag.

When the search console asks you to verify, switch to the ‘alternate methods’ tab. Select ‘HTML tag’ and copy the
unique HTML code it generates to your clipboard.
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Google
Search Console

Verify your ownership of http://awkwardwriter.com/. Learn more.

Recommended method Alternate methods

Recommended: HTML file upload

Upload an HTML file to your site.

1. Download this HTML verification file. [google2e24f806d77a6f5b.html]
2. Upload the file to http://awkwardwriter.com/

3. Confirm successful upload by visiting http://awkwardwriter.com/google2e24f806d77a6f5b.html in your browser.
4. Click Verify below.

To stay verified, don't remove the HTML file, even after verification succeeds.

™

reCAPTCHA

Privacy - Terms

I'm not a robot

Not now

Head back over to the KnowledgeOwl CMS and select Settings > Style from the top menu.

Library ~ Settings v Reporting ~ B View KB Help

Account v

Basic

Security

Style

Article Ratings
PDF

Comments

Click to pick your colors

Header Column

Widget yme to Catherine's KB!
Background Background

Highlights &
Accents Header Text

Test
Column Text Header Tags
Popular Articles New Articles Updated Articles
Or pick your colors from... None None None

URL Image Palettes

Scroll down to the custom CSS and HTML editor, and toggle to Custom <head>. Paste your code into this field and
click save. It should look something like this:
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Custom CSS  CustomHTML  Custom <head>

Custom <head>

<meta name="google-site-verification"
content="LXUqVzJanZTNMUV_jOlWc7RXOB3f9fB_sODKtAleE5w" />

You're all set up! You should see this screen after clicking ‘verify’ in the Google Search Console.
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